The use of information technology system in the form of Point of Sale (POS) becomes essential in assisting operational minimarket. The purpose of this study is to extend the original TAM model to investigate factors affecting the behavior of Point of Sales (POS) users. Information quality of POS and subjective norm is conceptualized as an external 
Introduction
Minimarkets in the city of Padang, West Sumatra, experienced rapid growth marked by the existence of several new minimarket establishments (e.g., Minang Mart, Daya Mart, X Mart and MM 88) by opening outlets at several points of location. The growth of minimarket makes information system technology becomes important in order to improve service to consumer and assist company operational to work faster and more accurate to minimize human error [1] . Computer-based POS is an essential information technology system needed in minimarkets. Point of Sale (POS) is one form of combining Hardware and Software that forms a system to facilitate transactions with customers, record inventory, find out sales reports and profits per day, weekly, monthly even annually. POS initially is a cash register which is a sort of calculator machine with a cash drawer and proof of purchase, receipt or invoice [2] . Along with the development and advancement of technology, cash register function cannot meet the needs for businesses that require detail income statement, stock of goods, and other needs. POS media requires several devices, such as PC / Computer or laptop, Cashier Printer, Cash Drawer, Barcode Scanner, Pole display, MSR (Magnetic Stripe Reader) and Software [2] .
Minimarkets in Padang in average utilize POS with complete devices, but in practice, it is found that this system has not been used optimally [3] . In traditional minimarkets, the use of POS is only to help make transactions quickly whereas the identification for movement of goods is slow. The speed of inventory turnover, debt and receivables, profitability, the remaining stock available on the shelf / warehouse is only obtained from experience so that the accuracy of the data is uncertain. POS should produce this information so that it can be used in decision making. The low utilization of information used by the user becomes important to investigate the cause. Is the quality of information generated through POS inaccurate, not timely or irrelevant? Does the owner or manager, coworkers or organization not support the use of POS?. [4] developed a model of technological acceptance that is a useful behavioral model for answering why information technology systems fail to be applied. This study aims to investigate the effect of information quality and subjective norms on actual use through perceived ease of use, perceived usefulness and attitude that is an extension of the Technology Acceptance Model (TAM) model. This study tries to anticipate the weaknesses of the TAM model by taking respondents as real technology users and using subjects from various organizations managed with different management so that the results can be generalized [5] .
Literature Review

Technology acceptance model
Technology Acceptance Model (TAM) was developed by [4, 6] which is the theory of information systems concerning with the technology acceptance model for users [7] .
This model adopts the Theory of Reasoned Action (TRA) developed by [8] . TAM is a behavioral model built with strong theory and has been tested by many researchers and the results largely support the TAM model, therefore it is concluded that TAM is a powerful model [9] . The TAM model ( Figure 1 ) is a model of parsimony that is a simple model (using only perceived ease of use and perceived usefulness [10, 11] but valid [12] . [4] found that perceived ease of use has a strong impact on Intention behavior and less DOI 10 .18502/kss.v3i14.4300
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The First ELEHIC impact on Attitude so that [12] issued Attitude variables from a model called TAM 1 as shown in Figure 2 . The TAM model called TAM 2 by [13] was expanded by adding five external variables (Subjective norm, image, job relevance, output quality and result demonstrability) that influence behavior intention through perceived usefulness and 2 moderating variables (Experience and Voluntariness). Lastly, [14] 
Research Model
The proposed research model is an extension of the original TAM model by taking information quality and subjective norms into models that affect actual use through perceived ease of use, perceived usefulness and attitude. The research model can be seen in Figure 3 . 
The influence of information quality on subjective norm, perceived usefulness dan attitude
According to [16] , Information is data that has been processed into a form that is useful and has value for decision making now and in the future. According to [17] Information quality is the quality of information features accuracy, timeliness, completeness, relevance, and consistency meanwhile, according to [1] Information quality is measured by Reliability, Comparability and Relevancy. Perceived information quality affects perceived usefulness, perceived ease of use and attitude [18] . The better the quality of information received by users of information systems, where the information received is relevant to the needs, the accuracy of the level is trusted, the information received complete and clear, exactly the time required and consistent, the higher perceived usefulness for the user in improving its performance [13] . In addition, the higher the quality of information received by people is important as peer opinion, the more helpful it is for users to behave to receive technology information systems. Consequently, the following hypothesis can be formulated as follow:
H1: Information quality has positive effects on subjective norms The First ELEHIC
The influence of subjective norm on perceived ease of use, perceived usefulness and attitude
Subjective norm is a person's perception or view on other people's beliefs that will influence the behavior being considered [8] . Subjective norms play an important role in influencing someone to behave. Theory of Reason Action (TRA) identifies that subjective norms and attitudes are two determinants of behavior intention [8] . Furthermore, Theory of Planned Behavior (TPB), which is a continuation model of TRA, also includes subjective norm as a factor considered in the acceptance of information technology [19, 20] states that social influence (similar to subjective norms) such as family and friends will influence the behavior of user interest. [21] found that subjective norms positively affect perceived ease of use and attitude. While [15, 22, 23] found that subjective norms positively affect perceived usefulness. [24, 25] found a positive norm of positive falling against Attitude. Based on previous research, the following hypothesis can be proposed:
H4: Subjective norm has a positive effect on perceived ease of use H5: Subjective norm has a positive effect on perceived usefulness H6: Subjective norm has a positive effect on Attitude
The influence of perceived ease of use on perceived usefulness dan attitude
Perceived ease of use is defined to the extent that a person believes that using a technology will be free of effort [4] . This definition explains that if a person believes that the use of information systems technology is easy, then he or she will feel that the technology is useful and will accept the use of the technology. Conversely, if the use of technology is not easy, then he or she does not feel the usefulness of the technology so he or she will not use it. [21, [25] [26] [27] [28] [29] conducted research for the use of different technologies, finding that perceived ease of use influences perceived usefulness and attitude whereas Premkumar and [10, 30, 31] found perceived ease of use has an effect on perceived usefulness. [32] found perceived ease of use had an effect on Attitude.
Based on the explanation, thus the hypothesis can be explained as follow:
H7: Perceived ease of use has positive effects on perceived usefulness H8: Perceived ease of use has a positive effect on attitude DOI 10.18502/kss.v3i14.4300 Page 87
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The influence of perceived usefulnes on attitude
Perceived usefulness is defined to what extent one believes that using a technology will improve its performance [4] . If someone considers that using a technology in the work will be useful (because it can improve efficiency, effectivity and quality of work, and facilitate work), then he or she will use the technology. [22, 24, 25, 28, [33] [34] [35] found in their research that perceived usefulness has positive effect on Attitude. The proposed hypothesis is:
H9: Perceived usefulness has a positive effect on Attitude
The influence of attitudeon actual use
Attitude is defined as a positive or negative feeling of a person when it comes to performing the behavior to be determined [4] . If someone believes that the use of information technology can really help him or her in his work, then he or she will use the technology (positive feelings), on the contrary if someone feels that the technology he will use will not help him, then he will not use the technology (negative feelings). [28, 30, 35, 36] found that attitude has a positive effect on actual use, so the hypothesis proposed is;
H10: Attitude has a positive effect on actual use
Methods
The population in this study is employees of minimarket located in the city of Padang, Indonesia. Sampling used purposive sampling with criteria employee working assisted with Computer based Point of Sale (POS) program. The data used are primary data by distributing 5-point linkert-scale questionnaires from strongly disagree to strongly agree [37] . Questionnaires were distributed through the manager or head of the minimarket store which was the object of research. The number of questionnaires distributed was as many as 286 and returned as many as 277. After being evaluated, the complete and feasible questionnaires used in this study were only 270.
Before further testing steps, it is necessary to test Discriminant Validity and Reliability for variable measurement instruments. The value of discriminant validity is a cross loading value of a useful factor to find out whether the construct has adequate discriminant that is by comparing the loading value in the intended construct must be greater than the loading value with another construct. Discriminant validity uses Principal Components DOI 10.18502/kss.v3i14.4300 Page 88
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Results and Discussion
The results of path analysis with the STATA 12 program can be seen in table 3. Information quality was found to have a positive effect on the subjective norm with 0.58 path coefficient and p value <0.001, so hypothesis 1 was concluded. These results indicate that the better the quality of information generated from POS in supporting the work done by employees, the stronger the influence on colleagues, managers and organizations in using POS. This result shows that information quality is the main factor in increasing the role of peer opinion to influence attitude and actual use. Information Quality was also found to positively affect perceived usefulness with coefficient path 0.23 and p value <0.001. Therefore, the second hypothesis can be accepted. These results indicate that the more accurate and relevant the information generated from the POS information system, the more likely it will be felt to use POS usage in improving performance. It was also found that information quality positively influence attitude with path coefficient 0.20 and p value <0.001, therefore the 3rd hypothesis can be accepted. These results indicate that user attitudes are determined by accurate and relevant information quality obtained from the use of POS. Thus it can be concluded that Information Quality becomes the main factor in increasing the role of peer opinion and is considered in the technology acceptance model either through subjective norm or attitude. This result is strengthened from the results of [13, 38] that quality information affects the use of information systems so as to benefit from the use of such systems. If the POS information system can provide more accurate and relevant information to the work done, the stronger the motivation DOI 10.18502/kss.v3i14.4300 Page 90
The First ELEHIC of colleagues and the employer in using POS and will be felt useful in improving their performance, which will ultimately affect the attitude and use of the information system. The 4th hypothesis in this study proved that subjective norms positively influence perceived ease of use with 0.43 path coefficient and p value < 0.001. These results indicate that the stronger the encouragement of colleagues, superiors and the organization as a whole, the use of POS will be considered easier, because colleagues or superiors participate in providing assistance if there are difficulties in using POS. But if the manager or colleagues do not care about the use of POS, the user feels difficult to operate the POS and ultimately reluctant to use POS. As a result, the investment made by the minimarket owner has become inefficient and effective. This study also found that subjective norms positively affect perceived usefulness with coefficient path 0.30 and p value < 0.001, so that the 5th hypothesis is accepted. These results indicate that the stronger the encouragement of colleagues, superiors and organizations to use POS, the more useful the POS will be in improving its performance. This result is consistent with the results of previous studies [13, 22. 23] , where subjective norms affect perceived usefulness. Subjective norms were also found to positively influence attitude with path coefficient 0.22 and p value <0.001, so the 6th hypothesis is acceptable. The more the role of peers, superiors and organizations against the use of POS, will affect the attitude of users in receiving information systems. These results are consistent with previous research [21, 24, 25] . It can be concluded that the role of 'opinions' determines actual use through perceived ease of use, perceived usefulness and attitude. 
Conclussion and Recommendations
The objective of this research is to expand the TAM model developed by [4, 5] by conceptualizing information quality [1, 38] and subjective norms [21, 24] in influencing the actual use of POS in minimarket. Based on the result of the research, quality and subjective norms are factors that are considered in the use of POS that are mediated by perceived ease of use, perceived usefulness and attitude. To improve the quality of information it is advisable for minimarket owners to choose experienced POS developers so that the built system output produces quality information (that is relevant to the user's work, the resulting information is complete, accurate and in accordance with the DOI 10.18502/kss.v3i14.4300 Page 92
The First ELEHIC decision-making needs), therefore the POS that is built must be easier to use and has functions that can improve performance, productivity, facilitate work, and make work more attractive. The role of employees, managers and organization (subjective norm)
is also important in the acceptance of POS. It is suggested that the manager or owner can improve the communication relationship both vertically and horizontally in order to create a culture of mutual help in the work. In addition, it is necessary to apply participatory management style so that subordinates feel more attention in carrying out the task, resulting in the formation of a solid and effective Team work.
Future research is expected to expand this basic TAM model by adding external variables that have not yet included into this research model such as Perceived enjoyment, perceived behavioral control, experience and moderation variables such as gender, age, education and skills using various software. Experienced users will commonly tend to be faster to accept the use of technology than the less experienced. This is because being experience makes one accustomed to using sophisticated technology. This also applies to the level of education. Highly educated users will prefer to work using a better information system than a lowly educated. This is due to the high awareness of highly educated people for the use of more sophisticated technology however this opinion needs to be proven through research in the future research.
